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—> With competition comes the
need for customisation. With
retailing growing the way it is in
India it comes as little surprise that
there is now enterprises that offer

a 360-degree interface to branding
and merchandising requirements
and even facilitate the setting up of
dedicated merchandise shops within
a company’s premises.

We are talking of Chennai-based
eYantra Industries, which is today
a leading corporate merchandise
provider with offices in Mumbai,
Delhi, Chennai, Bangalore and
Hyderabad. eYantra essentially
provides image communication
products and services that act as
brand visual material. The forte
of the company lies in not just
providing merchandising solutions
through an online medium, but
also through physical stores that
it sets up in the premises of client
companies.

The launch of the company took
place after founder Phani N Raj
recognised a need for the same
in 2001.

Ranjith Boyanapalli, Head, eTail,
eYantra says, “Raj was working with
Pricewaterhousecoopers Chicago
as a strategic consultant. It was
there that he realised that the brand
merchandising industry was huge in
USA, but was not even in its infancy
in India. He saw a great opportunity
as the market was untapped and
largely unorganised. He returned to
India and launched this venture in
2001.”
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Making
Branding

easy

AT A TIME WHEN BELOW-THE-LINE ADVERTISING IS INCREASINGLY
BEING LOOKED UPON AS MAINSTREAM PROMOTION, INNOVATIVE
FORMS OF MARKETING COMMUNICATION MAY HAVE A LOT GOING
FOR THEM. ZAINAB MORBIWALA CHECKS OUT CHENNAI-BASED
EYANTRA INDUSTRIES, A COMPANY OFFERING SUCH
COMMUNICATION SOLUTIONS.

“The name eYantra was invented as a marriage of two
components: e for energy and Yantra for machine. The
energy of our passion fuels this machine and it performs!”

During the course of six years of its existence, the
company has catered to more than 1,000 clients. Claims
Boyanapalli, “eYantra has grown at a staggering rate of 73.3
per cent YoY to emerge as a domain-specific merchandise
solution provider by accruing exhaustive domain
knowledge, proprietary technology and merchandising
experience.”

Before eYantra entered the fray, the merchandising
business market was — and continues to be, by and large
- a fairly unorganised set-up with small players catering
to corporates when it came to merchandising and gifting
solutions. “But owing to their small size and limited
resources each vendor had possibly a grip on only 2-3
product categories. Quality was another issue as well.
Hence when eYantra was launched some part of the gap
in the market was definitely addressed. The company has
so far worked on a portfolio of 5,000 products across 150
categories,” says Boyanapalli.

In addition to addressing merchandising requirements,
eYantra has evolved its services to offer technology-driven
solutions such as Confix, LoyaltyX, RewardX, RetailX and
BrandX. These solutions are designed to provide brand
merchandising solutions to corporates through offline and






